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Aims
This project aims to improve and develop the infrastructure of Work
Placements and Erasmus across some departments of Goldsmiths
University.
We aim to find out:
1. Which departments do or do not offer work placements.
2. Whether work placements offered are guaranteed to students or
not.
3. Whether work placements are compulsory and make up credits
towards a course (in relation to whether they are guaranteed or
students need to find it themselves).
4. The awareness and willingness of students to partake in work
placements and Erasmus.
5. How the university can improve on work placements and
Erasmus awareness and availability, as well as assist students with
both.
We want each department to affirm its individuality, while upholding a
common goal to ensure the Work Placements and Erasmus
programmes are made fully aware of and utilized most effectively by
departments and as many students as possible.
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We aim to do this through several means such as:
1. Collating data on current structures that are in place, such as
numbers of students offered Erasmus/Work Placement
2. Collecting feedback from students based on awareness
3. Collecting feedback from students in relation to interest. (Who
wants to study abroad? Who wants experience outside of
university?)
4. Speaking to departmental staff about their views on current
structures. (What can be improved and how?)
Based on the results from the research, we hope to gain clear insight
into how departments can develop or improve existing models of Work
Placement/Erasmus, or look at how they can create new and bespoke
models.

Methodology
Firstly, we individually contacted the 11 departments we had chosen to
focus upon, by emailing their business managers and gathering
information about the arrangements each department had in terms of
work placements and Erasmus mobility.
In a second stage, we’ve contacted the Work Placement
Management, Erasmus office and Student Mobility officers for more
details.
We designed questions and analyzed the results of the DSC annual
project survey, compiling charts and drawing from the feedback of the
students to write our recommendations.
Lastly, we have spoken with some students in regards to work
placement and Erasmus and have, as a result, gathered direct
qualitative feedback.

Results and Findings
Thanks to the first stage of our research, we managed to complete an
overview of how work placements, Erasmus mobility and traineeships
were distributed across the departments under scrutiny, as shown
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below.
Brief Outline of the Existing Placement and Erasmus Modules across the
departments under scrutiny
Work Placements
Modules
✖
(except for BA Art
and History and MFA
Curating)
✔
(compulsory)

Erasmus
Placements
✔
(Only 2
Postgraduate)

Traineeships
Abroad
✖

✔

✔

✔
✔
(compulsory for BA)

✖
✖

✖
✖

Educational Studies

✔
(compulsory)

✖

✖

Media &
Communications

✔
(only available for a
small amount of
undergraduate
courses. Compulsory
to do a placement
for some
Postgraduate
courses but no
placements offered)
✖
(except for possible
group placements in
schools)
✔

✔
(only available
for a selected
number of
courses)

✔

✖

✖

✔

✖

✔
(compulsory)
✔

✖

✖

✔ (only for PG)

✖

✔

✔ (2 students)

✖

Art

Centre for Cultural
Studies
Computing
Design

Music

Politics
Social, Therapeutic
and Community
Studies
Sociology
Visual Cultures

From the results above, we can see that only two departments (out
of eleven) offer work placements, Erasmus mobility options and
traineeships, being The Centre for Cultural Studies and Media &
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Communication. On the contrary, there are two departments which
offer none to undergraduates, being Music and Art.
As the departmental staff has explained to us, devoting time to
organizing and supporting work placements requires an extra effort
(from both academic and administrative staff), but also represents a
highly transformative experience, which makes courses more
attractive to prospective students.
As the CCS Business Manager explains: “Student numbers on MA
Postcolonial Culture and Global Policy increased when a placement
became an integral part of the programme.”
The first stage of research has also made clear that only 4 out of 11
departments make work placements compulsory while they are
optional throughout the other departments, except for the Art and
Music.
Also Erasmus mobility opportunities are only available to 4/11
departments under scrutiny, while traineeships are even more rare,
only implemented in 2/11 departments.
These numbers were further highlighted by the responses to the DSC
annual project survey below.
An impressive 84% of the respondents have showed their interest
towards the work placements as the chart of Question 21 shows.
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Question 21

This is a noteworthy question as it received the highest number of
qualitative feedback (245 comments). The high amount of responses to
this question demonstrates how important practical experience is for
students. Preparing them for life after graduation.
Students have expressed that work placement would enrich their
experience. It would be a “more fluent transition between studies and
work” (quotes from the survey’s comments). An opportunity to apply
one’s knowledge practically (“learning and developing skills needed
to find work after graduation without the pressure of getting fired”). As
most of the students point out “it is a good way to expand your
knowledge and abilities and get experience, as well as build
connections within the industry.”
The answers to the questions show work placements are rarely
available to most of the students, firstly because they have no
knowledge of the available placement modules in their departments,
unless they are compulsory.
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Question23
Asked whether they want work placements to add towards credits,
77% answered yes, making it clear how important it is for students to
receive recognition from their university for their unpaid work
experience.

8

Question 24
This question has revealed the financial aspect of work placements is
an important element to a student’s choice. Students were asked
whether they would cover the expenses connected to a work
placement (i.e. travel, lunch). The respondents were divided halfway
(52% wouldn’t pay for their expenses, while 48% would), their
numerous comments (197 comments) have told a different story.

For students coming from low income households, expenses
connected to a work placement such as transportation, lunch or
DBS checks are unaffordable, with placements increasing the
employability of students coming from affluent backgrounds, which
“exacerbates class differences because the rich, already
predisposed to higher-paying jobs, gain valuable skills during their
time at university, whereas poorer students who have to take any job
that pays (usually entry level, like waitressing) do not leave the
institution with those more valuable work skills” (from eh survey’s
comments).
In addition, students have highlighted how access to placements is
poorer for groups like international students, single parents or
disabled students.
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For what concerns the Erasmus mobility opportunity, the answers to
Question 25 (charted below) show that a majority of 33% is not
aware of the existence of the program itself and is interested in
knowing more information, while 23% knows what it implies and
wants to be involved in it.
Question 25

Only 2.52% of the respondents are engaged in Erasmus mobility
programs. When asked What other comments do you have
regarding work placements and/or Erasmus in your department?
(Question 26; 136 comments), the majority of students demanded
that the university provide more timely information about Erasmus. As
one student explains: “I need to know more about them [the Erasmus
placements]! They don't seem very in reach and are definitely not
advertised. Is this because of funding? I think I would find my course
more exciting if they were (more) available. ”
We have found an interesting dichotomy between interest and noninterest in Erasmus programmes as 41.39% not interested, whereas
56.09% are interested. This shows a clear interest in the Erasmus
programme. A fault in not gaining enough interest could be not
enough awareness of and funding for Erasmus and not even offered
in some cases.
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Good Practices
•

•

•

•

The CCS and the Media and Communications department have
managed to offer their students both work placements, as well as
Erasmus mobility opportunities and traineeships abroad.
The university covering the costs for compulsory placements. As a
student explains: “Funding provided this year has allowed for
placement expenses to be covered. Work placement is a
mandatory part of my course.”
Support in arranging the work placements: “So far this has been the
clearest and strongest part of the course. All work placements for my
class seem to be with really interest teams. I feel there has been a
great deal of support in arranging the work placements and the first
few steps.”
Offer a variety of placements: “Very happy with the variety of
placements available in relation to my course. A lot of key detail is
summarized clearly via my university email. Always able to receive
a response to a query regarding work placement information, such
as contact details.”

Conclusion
We know work placements and the Erasmus programme are of high
value to students.
Our findings brought us to the conclusion that:
• 84% of students asked would like to participate in work
placements
• There is a major lack of awareness amongst students about
Erasmus
• There is a lack of consistency amongst departments
• There is currently low access to work placements (e.g. hidden
costs like transport, lunch, mobility aid for disabled students)
• Work placement and Erasmus marketing and availability can be
improved.

Recommendations
An example of good practice is the History Department. The
department has set up regular Erasmus information events
throughout the year and currently have four agreements with other
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universities to place Goldsmiths students on the programme, a
number that continues to grow.
The following is a list of recommendations the college can take on
board to help improve Erasmus and work placement opportunities
within Goldsmiths College:
1. Increase resources available to departments, work placement
management, career services office etc. to improve marketing
strategies and campaigns increasing awareness of work
placements and Erasmus amongst students.	
  	
  
2. Set up relevant Erasmus or work placement programmes where
currently non-existent.	
  
3. Offer adequate support for existing work placement modules:
a.
b.
c.

Help students choose relevant placements
Financial support
Pairing students to placements according to their needs
(e.g. disabled students with local placements).
4. Departments should liaise with DSCs, Student reps, Careers office,
external organizations to help set up one comprehensive work
placement scheme that can be implemented across (and of
course tailored to) all departments.
5. Departments should offer guaranteed work placement positions
equally, especially if they count towards course credits.
	
  

